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DAY AND NIGHT FASHIONS SENSATIONAL CONTEST PROMOTION 


INSPIRED BY DORIS DAY 


The FASHION SKETCHES shown above are by famed Ray Aghayan, de- 
signer of the fashions worn by Doris Day in "Do Not Disturb.'' These 
sketches emphasize the modern "young'’ look so popular in fashions to- 
day, and make a very attractive display when grouped together. They 
are available in a set of stills, which youcan offer to department stores and 
ladies’ specialty shops for display, publicity and promotion purposes. 
ORDER FASHION SKETCHES FROM: AD-PUB DEPT. 

20th Century-Fox Film Corp. 


444 West 56th Street 
New York, N. Y. 10019 


20th Century-Fox is staging the DORIS-FOR-A-DAY LOOK ALIKE CON- 
TEST to find 50 lovely Doris Day Look Alikes — and also to provide a power- 
ful promotion for all engagements of "Do Not Disturb."" Although the con- 
test ends in November, '65, and will operate only through theatres book- 
ing "Do Not Disturb'' for Christmas, ‘65, the momentum of the 
huge amounts of publicity and promotions will carry through and benefit 


all theatres that book this fine Doris Day comedy. 


FASHION PROMOTIONS 


The fashion promotion for ''Do Not Disturb" is in three parts: |. Bardley 
Country Clothes, a co-sponsor of the "'Doris-For-A-Day Contest,"’ has de- 
veloped a coast-to-coast newspaper advertising campaign to tie in their 
products with ''Do Not Disturb."' 2. The Wool Bureau, in conjunction with 
20th Century-Fox is preparing a ten-minute fashion featurette which will be 
distributed to TV stations throughout the country. The featurette is based 
on the wardrobe tests for ''Do Not Disturb," and will carry complete cred- 
its for the film. The Wool Bureau will also service a fashion press kit to 
fashion editors of newspapers and magazines all over the country. 3. As 
we go to press negotiations are underway for the Millinery Institute to 
arrange for the creation of a special ''Do Not Disturb" Hairdo which will 


be promoted and publicized by that organization's public relations staff. 


NATIONWIDE TV SATURATION 


20th Century-Fox, the first film company to become a participating spon- 
sor on Network TV, will sell ''Do Not Disturb"’ with a series of one-minute 
commercials on the Nightlife’ show, which is carried by the full ABC net- 
work of 191 stations. This TV saturation has been devised to provide tremen- 
dous in-depth market penetration for all playdates, and is calculated to pay 
off heavily at the boxoffice. Its another factor that will help make ‘Do Not 


Disturb" the most successful of all Doris Day pictures. 


COAST-T0-COAST 
HOTEL PROMOTION 


20th Century-Fox has distributed the doorknob 
cards shown here to hotels coast to coast as part 
of the intense promotional activity on ‘Do Not 
Disturb."’ When a visitor checks into a hotel room, 
the first thing he'll see is this attractive color card 
to use to insure his privacy in the morning. And 
if he's a stranger in town with nothing to do, the 
card just might send him to a local newspaper to 
see where ‘Do Not Disturb" is playing. And if it 
happens in your town, you've got yourself another 


customer. 


PAPERBACK 
PROMOTION 


The DELL PUBLISHING COMPANY will publish and distribute the paper- 
back version of "DO NOT DISTURB" in conjunction with the film's national 
release. The cover shows Doris Day and Rod Taylor in scenes from the 
movie, and includes credits and sales copy to promote all playdates. To 
tie-in with this paperback promotion, you can arrange to plant some poster 


and still material plus your playdate credits in local paperback outlets. 


TV TRAILERS 
LIVE RADIO SPOTS 


A full set of TV TRAILERS is available to promote "Do Not Disturb," plus a 
full set of LIVE RADIO SPOTS available on one 33 1/3 record. For maxi- 
mum effectiveness, the Radio Spots are divided into two types, one for 
teenagers and the other for adults. These FREE materials sell Doris Day 
and the romantic-comedy elements of "Do Not Disturb," and will add con- 


siderably to the success of your playdate. 


ORDER TV Trailers from: AD-PUB DEPARTMENT 
20th Century-Fox Film Corp. 
444 West 5éth St. 
New York, N. Y. 10019 


ORDER Live Radio Spots from: MEDALLION RECORDS 
14 Buckingham Road 
Cresskill, New Jersey 


REGULAR 
THEATRE TRAILER 


ORDER from: National Screen Service 


RECORD PROMOTION 


Doris Day has recorded the title song from "Do Not Disturb," plus another 
song from the film, ''Au Revoir is Goodbye With A Smile," both of which 
will be issued by COLUMBIA RECORDS on one 45 rpm disc. Columbia 
has designed a special jacket for the record, and will service 5,500 disc 
jockeys throughout the country with free copies, giving your playdate a 
tremendous double-barrelled exposure. To tie-in your platedate at the local 
level, you can do three things: |: Contact disc jockeys and ask them to men- 
tion your playdate credits whenever they broadcast the music. 2. Arrange 
to plant poster and still material from the movie in record outlets in your 


area. 3. Play the music in your lobby before and during your engagement 


of ''Do Not Disturb." 


NATIONWIDE RADIO SATURATION 


DICK STROUT, famed for his lively interviews with Hollywood stars, has 
recorded interviews with DORIS DAy, ROD TAYLOR and HERMIONE 
BADDELEY on the set of "DO NOT DISTURB." These interviews plus a 
featurette will be broadcast on "HOLLYWOOD PROFILES," Dick Strout's 


radio program syndicated on 830 radio stations throughout the country. 


Contact your local radio station regarding ‘Hollywood Profiles." If the 
program is not being broadcast locally, order your own recorded interviews 
and featurette in OPEN-END form for local planting. It will be sent to you 
with script, timing and cues so that a local radio personality can partici- 
pate. 

ORDER FREE FROM: DICK STROUT INC. 


P.O. Box I91 1 
Beverly Hills, California 


THREE-WAY DISPLAY TIE-IN 


The photograph shown here will be the basis for a counter card which will 
be displayed in Travel Agencies, Airline Terminals and stores throughout 
the country. Designed to tie-in with the ''DORIS-FOR-A-DAY CONTEST," 
the picture shows a pretty Doris Day Look-Alike wearing Bardley Country 
Clothes, carrying a piece of Samsonite Luggage, and standing in front of 
an American Airlines jet. These three companies are co-sponsors of the 
contest, and are putting their full promotion weight behind "Do Not Dis- 


turb."" For an effective fashion dis- 


play, you can make available the — 
Fashion Sketches, shown on the op- 
posite page, as part of a window or | 
counter display, making certain, of © 
course, to plant your playdate cred- : 
its in a prominent spot. In airline 
terminals and travel agencies, you 
can try to make a poster from "'Do 
Not Disturb" part of the counter 
card display. Again, make certain 
your playdate credits are in a promi- 


nent spot. 
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Martin Melcher Production 
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HERMIONE / SERGIO 


BADDELEY / FANTONI 


Produced by 
AARON ROSENBERG & MARTIN MELCHER 
Directed by RALPH LEVY Screenplay by MILT ROSEN & RICHARD BREEN - CinemaScope - Color by DE LUXE 
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SYNOPSIS 


Mike Harper ( (ROD TAYLOR), an executive in the firm of Baird Wool- 
ens, is sent to England by his company to try to boost its European sales. His 
wife, Janet (DORIS DAY), surprises him by renting a rambling house in the 
country, instead of the apartment he wanted in the vicinity of his office. 

Mike’s work soon causes him to spend considerable time in London, and 
Janet begins to suspect something fishy between him and his secretary, 
Claire (MAURA McGIVENEY). Janet’s landlady, Vanessa (HERMIONE 
BADDELEY) advises Janet to make Mike jealous by prentending an inter- 
est in someone else. Janet decides that the someone else will be Paul Bellari 
(SERGIO FANTONI), a suave antique dealer. 

Meanwhile, Mike has learned that Baird Woolens has done poorly in 
Europe because of one Willie Langsdorf (LEON ASKIN), the key European 
woolens buyer who is something of a bon vivant, and has been unimpressed 
by Mike’s stuffy predecessors. 

When Mike is forced to go to Scotland on business, Janet invites Bel- 
lari to their home to help decorate it. In the course of this activity, Bellari 
suggests that they fly to Paris for a special table that he thinks would be per- 
fect for the dining room. Janet goes to Paris with Bellari, not knowing that 
Mike will return from Scotland early,and will follow her. 

In Paris, Janet gets drunk, has a wild time, and finally passes out in 
Bellari’s antique shop. Mike arrives bright and early in the morning, de- 
livers a devastating punch to Bellari’s jaw, announces his divorce plans, and 
leaves for a meeting of woolens manufacturers. 

Janet follows him to the hotel and bumps into, of all people, Willie Langs- 
dorf, who is immediately charmed by her. He invites her to a party that 
night, which is attended by Mike. There, amid music, champagne and cha- 
os, Janet and Mike fall in love all over again. Their antics so impress Willie 
Langsdorf, that he decides to become a customer of Baird Woolens. And all 
live happily ever after. 
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A GLORIOUS DAY... AND NIGHT 


ROD TAYLOR 


22. DORIS DAY 4 
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An Aaron Rosenberg-Martin Melcher Production - Also Starring HERMIONE BADDELEY - SERGIO FANTONI - produces by AARON ROSENBERG & MARTIN MELCHER 
Directed by RALPH LEVY - Screenplay by MILT ROSEN & RICHARD BREEN - CinemaScope - Color by DE LUXE 
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A GORGEOUS DAY! A GLORIOUS DAY! A HILARIOUS DAY! A KISSABLE DAY! A DAY To REMEMBER! 


THE GREATEST DAY OF THEM ALL! 


An Aaron Rosenberg-Martin Melcher Production - also Starring HERMIONE BADDELEY - SERGIO FANTONI - produced ty AARON ROSENBERG & MARTIN MELCHER 
Directed by RALPH LEVY - Screenplay by MILT ROSEN & RICHARD BREEN - CinemaScope - Color by DE LUXE 
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A KISSABLE DAY! 


A HILARIOUS DAY! 


A GIORIOUS DAY ... AND NIGHT 


2. DORIS DAY 
ROD TAYLOR 


An Aaron Rosenberg-Martin Melcher Production 
Also Starring 


HERMIONE BADDELEY - SERGIO FANTONI 
Produced by AARON ROSENBERG & MARTIN MELCHER 
Directed by RALPH LEVY - Screenplay by MILT ROSEN & 
RICHARD BREEN - CinemaScope- Color by DE LUXE 
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CENTURY-FOX 


DORIS DAY 
ROD TAYLOR 


. CinemaScope 

. Color by DE LUXE 
" An Aaron Rosenberg-Martin Melcher Production 

Also Starring HERMIONE BADDELEY - SERGIO FANTONI 

. Produced by AARON ROSENBERG & MARTIN MELCHER 

° ; : Directed by RALPH LEVY - Screenplay by MILT ROSEN & RICHARD BREEN 
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Martin Melcher Production 

Also Starring 

HERMIONE BADDELEY - SERGIO FANTONI 
Produced by AARON ROSENBERG & MARTIN MELCHER 
Directed by RALPH LEVY 

Screenplay by MILT ROSEN & RICHARD BREEN 
CinemaScope - Color by DE LUXE 
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An Aaron Rosenberg-Martin Melcher Production 
Also Starring 


HERMIONE BADDELEY - SERGIO FANTONI 
Produced by AARON ROSENBERG & MARTIN MELCHER 
Directed by RALPH LEVY - Screenplay by MILT ROSEN & 
RICHARD BREEN - CinemaScope - Color by DE LUXE 
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Produced by AARON ROSENBERG & MARTIN MELCHER 
Directed by RALPH LEVY + Screenplay by MILT ROSEN & 
RICHARD BREEN - CinemaScope- Color by DE LUXE 
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Century-Fox 
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DORIS DAY |: ROD TAYLOR 
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An Aaron Rosenberg-Martin Melcher Production 

aiso starring HERMIONE BADDELEY - SERGIO FANTONI 
Produced by AARON ROSENBERG & MARTIN MELCHER 

Directed by RALPH LEVY = Screenplay by MILT ROSEN & RICHARD BREEN 
CinemaScope - Color by DE LUXE 
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20: DORIS DAY i ROD TAYLOR 


An Aaron Rosenberg-Martin Melcher Production - also starring HERMIONE BADDELEY - SERGIO FANTONI 
Produced by AARON ROSENBERG & MARTIN MELCHER - Directed by RALPH LEVY - Screenplay by MILT ROSEN & RICHARD BREEN 
CinemaScope - Color by DE LUXE 
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@ee0nsec50sece540uveve@seeseeeoeerteerteenreteeernrte7nretp eeeeeseeeeeseee3neee8ee @ 


e 
Oo 
i in ; 2 col (200 lines) 2 col x7 aches Maras i nae 1A lines x1 Sak non Seng FANTONI 
1 col. x li : 
seh EINES SAO Mee eS eee Py Ss et = Plums Ite? ta tout ~ Se 
: rata MAT—10 
He | ee 20 
Sa - ' DORIS DAY *% ROD TAYLOR | 
DORIS DAY ~- DO NOT DISTURB : 
ROop TAYI OR IES ep CE CinemaScope Color by DE LUE ss sesesecesceeccceee® ° 
14 lines x 2 col. (28 lines) 2 col. x 1 inch re 
ni nat from pion : DORIS DAY 
artin Melcher Production 
pe - ROD TAYLOR 
HERMIONE BADDELEY - SERGIO FANTONI ° aia ae : 
ne MOMS A MELCHER : DO NO | DIS | URB 
see conrtg RE ee nant Gast ey seu iit 
56 lines x 2 col. (112 lines) 2 col. x 4 inches MAT—204 28 lines x 2 col. (56 lines) 2 col. x 2 inches MAT_202 


Page 10 


: DORIS DAY 


ROD TAYLOR 


An Aaron Rosenberg-Martin Melcher Production 
Also Starring HERMIONE BADDELEY a 
SERGIO FANTONI ° 
* Produced by AARON ROSENBERG & MARTIN MELCHER ° 
o, Directed by RALPH LEVY : 
Screenplay by MILT ROSEN & RICHARD BREEN 
CinemaScope - Color by DE LUXE 
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Christmas Release, Do Not Disturb’ 
Is New Doris Day Romantic-Comedy 


Doris Day, America’s reigning boxoffice queen, stars with Rod Taylor in the 20th 
Century-Fox romantic-comedy, “Do Not Disturb” in CinemaScope and DeLuxe Coler 


opening at the 


Theatre. Set in England, the film’s cast also includes Ser- 


gio Fantoni and Hermione Baddeley with Reginald Gardiner, Maura McGiveney and 


Aram Katcher. 

Doris Day and Rod Taylor 
play an American married couple 
who are transferred to England 
by Taylor’s employers. There, 
the combination of British cus- 
toms and business pressures 
head their marriage straight for 
Her Majesty’s divorce courts. 
The humorous misunderstand- 
ings and romantic maneuvering 
are plentiful in this, as in all 
other, Doris Day comedies. 

Doris Day, Hollywood’s num- 
ber one boxoffice star for the 
past three years, and a gifted 
comedienne of gilt-edge propor- 
tions, continues her amazing as- 
sault on America’s funnybone in 
“Do Not Disturb.” Unknown ex- 
cept as a band singer before 
1948, today Miss Day is sitting 
right on top of the entertainment 
world as both an actress and re- 
cording artist. Her most recent 
motion pictures are “The Thrill 
of It All,” “Move Over Darling” 
and “Send Me No Flowers.” 

Rod Taylor, who now has mo- 
tion picture commitments for the 
next three years, first won public 
recognition in the TV series, 
“Hong Kong.” Recently seen in 
“Fate is the Hunter” and “Young 
Cassidy,” Taylor has merged as 
a highly competent actor who 
is achieving a considerable fol- 
lowing among both men and 
women who like and admire his 
rugged, masculine approach to 
acting. Once filmdom’s most 
popular bachelor, Taylor is now 
married and a father. 

Italy’s handsome and debonair 
Sergio Fantoni, co-stars in “Do 
Not Disturb” as the dashing an- 
tique dealer who tries to win 
Doris Day’s heart, but winds up 
with a black eye for his efforts. 
Fantoni, right behind Marcello 
Mastroianni in Italy’s popularity 
polls, first came to America two 
years ago to appear with Paul 
Newman in “The Prize.”’ He then 
co-starred with Frank Sinatra 
in “Von Ryan’s Express” before 
taking up his “Do Not Disturb” 
chores. 

Hermione Baddeley, nomin- 
ated for an Oscar for her charac- 
terization of the blowsy mistress 
in “Room at the Top,” adds an- 
other memorable performance to 
her illustrious career as a 
wealthy and mischievous English 
widow in “Do Not Disturb.” She 
has recently appeared in “Mary 
Poppins” and “The Unsinkable 
Molly Brown,” and starred on 
Broadway in Tennessee Wil- 
liams’ “Milk Train” for which 
she earned immense critical 
praise. 


DORIS DAY and ROD TAYLOR 
star in “Do Not Disturb,” a 20th 
Century-Fox release in Cinema- 
Scope and DeLuxe Color now 
showing at the ........ Theatre. 


MOTORING IN THE ENGLISH COUNTRYSIDE are Doris Day 
and Rod Taylor in this scene from the 20th Century-Fox romantic- 
comedy, “Do Not Disturb” in CinemaScope and DeLuxe Color open- 
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Theatre. Taylor plays an American 


businessman transferred to England, while Doris Day is his well- 
meaning, but sometimes meddlesome wife. Ralph Levy directed. 
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A Portrait Of Miss Doris Day, 


America’s Top Boxoffice Star 


She’s 5’ 4”, a 112-pound bundle 
of energy, pretty, trim-figured 
and effervescent, and her sense 
of humor is rich and infectious 
although she admits to moments 
of quiet and meditation. She has 
just completed her 33rd motion 
picture, “Do Not Disturb,” a 
20th Century-Fox romantic- 
comedy in CinemaScope and De- 
Luxe Color opening ...... at 
the Theatre. 

Four times she has been voted 
the number one female star at 
the motion picture boxoffice. For 
eight consecutive years she has 
been among the top 10 boxoffice 
favorites. It is estimated that 
her last eight films have grossed 
more than 85 million dollars, an 
unparalleled record, and much 
of this reached her purse. 

But the comely Miss Day has 
not always known wealth. 

Once, in Cincinnati, she sang 
free on a radio station just to 
gain experience, to improve her 
poise and singing technique. 
Once, in Cincinnati, she sang in 
a nightclub for $25 a week. 

The club was owned by one 
Barney Rapp, who suggested 
that she change her last name, 
Kapplehoff, to something easier 
on the ears, At the time, patrons 
liked her rendition of “Day After 
Day,” and so Doris Kapplehoff 
became Doris Day. 

Originally, Doris wanted to 
become a dancer, but a near-fatal 
automobile accident shattered 
her dreams, and while lying in 
her sickbed, she broke the spell 
of boredom by studying singing. 
After the small night ‘clubs, 
Doris became a soloist with num- 
erous dance bands, notably those 
of Fred Waring, Bob Crosby and 
Les Brown. She became popu- 
lar, her records began to sell, 
and success lay straight ahead. 

Her screen debut was in War- 
ners’ “Romance on the High 
Seas.” After eight years under 
contract for Warners, she went 
to MGM for the Ruth Etting 
Story, “Love Me or Leave Me.” 
After co-starring with James 
Stewart in Alfred Hitchcock’s 
“The Man Who Knew Too 
Much,” Doris Day was a star. 
And a short while later, when 
she began the series of bright 
romantic-comedies that began 
with “Pillow Talk,’’ she became 
Number One, the top boxoffice 
star in America. 

Much of her career has en- 
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joyed the guidance of a man 
shrewd in the ways of business. 
He is Martin Melcher, her hus- 
band since April, 1951, and the 
Melcher of Arcola-Melcher Pro- 
ductions, makers of “Do Not 
Disturb.” 

Now Doris Day is a woman 
who enjoys top luxury, and yet 
remains a woman of simple 
tastes. She likes to work, loves 
to sing, and never has enough 
time to spend at her favorite 
place: her sprawling home in 
Beverly Hills. She is an ardent 
baseball fan, and it can also be 
said that she is a fan of life: 
living it and enjoying it. 

Thus far it hasn’t let her 
down, 


Hermione Baddeley 
In Disturb’ Comedy 


Hermione Baddeley, nominated 
for an Oscar for her characteri- 
zation of the blowsy mistress in 
“Room at the Top,” adds another 
memorable performance to her 
illustrious career as a wealthy 
and mischievous English widow 
in “Do Not Disturb,” a 20th Cen- 
tury-Fox romantic-comedy in 
CinemaScope and DeLuxe Color 
Opening... at the .... Thea- 
tre. Doris Day and Rod Taylor 
are the stars. 

The delightful actress has 
been making an impact upon 
critics and the public since she 
was twelve. At that age she re- 
ceived a card from George Ber- 
nard Shaw who had seen her in a 
play: “Change your name from 
Baddeley to Goodely.” 

After becoming one of the 
most popular actresses in Eng- 
land, Tennessee Williams con- 
vinced her to come to America to 
star in his Broadway play, “The 
Milk Train Doesn’t Stop Here 
Anymore.” Critics thundered 
their aproval of Williams’ choice 
and heaped effusive praise on 
Miss Baddeley. 

“Do Not Disturb” is the third 
motion picture she has made in 
Hollywood in the past three 
years. The other two are “The 
Unsinkable Molly Brown” and 
“Mary Poppins.” 

Miss Baddeley now plans to 
stay in America because, she 
claims, American films are more 
fun than British films. British 
films tend to depress her, she 
says. 


Doris Day Believes Walking 
is The Key To Contentment 


Most people like to walk for 
the exercise. 


But film star Doris Day finds 
walking stimulates thought. 
Particularly at day’s end when, 
she says, it seems to turn her 
mind upside down and lets the 
ideas filter through the other 
way, like sand in an hour-glass. 


The nation’s number one box 
office star recently finished a bit 
of strolling on the 20th Century- 
ox sound studios, where she 
starred in the CinemaScope and 
DeLuxe Color romantic-comedy, 
“Do Not Disturb” which opens 
at the Theatre. 


During filming, she was pro- 
vided with a dark blue sedan 
complete with uniformed chauf- 
feur, and if pressed for time she 
used it to ride from her big 
bungalow at one end of the vast 
20th Century-Fox eomplex, to 
the other where the sound stages 
were located for “Do Not Dis- 
turb.” 

If time permitted, she pre- 
forred to walk, with her spright- 
ly brown poodle, Muffle, charg- 
ing ahead. She claims that the 
walk cleared her head for the 


work ahead, or purged it of ten- 
sion after a day’s work was com- 
pleted. 

She admits that sometimes she 
likes to get off by herself, com- 
pletely apart from all other peo- 
ple. This she frequently does in 
the evening, strolling across the 
sands under a canopy of stars 
with the waves of the mighty 
Pacific Ocean rolling out a 
rhythmic roar she has come to 
enjoy as much as any symphony. 
She believes that nature’s sounds, 
combining with the sound of 
one’s footsteps, put the world 
and its problems in proper per- 
spective, and act as a balm for 
the mind and soul. 

Miss Day’s beach home is 22 
traffic laden miles from the 
studio. No one is more aware of 
the era of automobiles than she, 
nor regrets so much the obses- 
sion of people with automobiles. 

She feels it’s taken them away 
from the joy of walking. 

“Do Not Disturb” was _ pro- 
duced by Aaron Rosenberg and 
Martin Melcher and directed by 
Ralph Levy from a screenplay 
by Milt Rosen and _ Richard 
Breen. 


DORIS DAY IN PARIS 


Doris Day is shown with Italian star Sergio Fantoni on a Paris 
street in this scene from the 20th Century-Fox romantic-comedy, 
“Do Not Disturb” in CinemaScope and DeLuxe Color opening...... 
avthes e:.4. Theatre. Doris plays the wife of an American business- 
man, Rod Taylor, who is transferred to England by his company. 


Hermione Baddeley is also co-starred. 
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Rod Taylor Cast In New Mold 


For Comedy, Do 


As Doris Day’s husband in ‘‘Do 
Not Disturb,” Rod Taylor is ex- 
periencing a definite departure 
from his usually. rugged roles. 
The film, a 20th Century-Fox 
release in CinemaScope and De- 
Luxe Color opening ...... at the 
Theatre, is a romantic- 
comedy in which Taylor portrays 
a hard-driving executive in the 
woolens industry. 

“As Doris Day’s husband I get 
pretty mad a few times,” he 
laughed, “but we don’t have any 
brawls or rough action. In fact, 
the roughest action for me hap- 
pens when a goat wanders into 
our country home in England 
and knocks us down.” 

This is hardly the type of ac- 
tion the public has come to ex- 
pect from athletic Rod Taylor. 
His “Hong Kong” TV series and 
such motion pictures as “Young 
Cassidy,” “Fate Is The Hunter,” 
“The Birds” and “A Gathering 
of Eagles” have all featured 
Taylor in roles quite different 
from “Do Not Disturb.” 

“Making a sophisticated come- 
dy like ‘Do Not Disturb,’ ” Tay- 
lor said, “is ten times as tough 
as a rugged, dramatic role. 
Dramatic action usually seems 
to flow naturally and smoothly. 
With comedy, the actor has to 
work so much harder to make 
his. performance. seem natural. 

“Doris Day is great to work 
with,” he adds. “No one can 


Not Disturb 


match her all-around talent for 
sophisticated comedy.” 

Two gifted stars do not neces- 
sarily make for a perfect team. 
The team of Doris Day and Rod 
Taylor bears close watching, 
however. 

Director Ralph Levy explains 
why: “There is a marvelous 
chemistry between Doris and 
Rod. They work together so 
beautifully. There is no ego in- 
volved when they’re filming a 
scene. Their only interest is mak- 
ing the scene play to maximum 
benefit. 

“Regardless of how profes- 
sional and how talented stars 
are, audiences can usually sense 
a lack of chemistry between 
stars. I think when they see ‘Do 
Not Disturb’ they will sense that 
Doris Day and Rod Taylor make 
a nice team.” 

Co-starring in the film is 
handsome Italian actor Sergio 
Fantoni, whose suave manners 
and debonair approach threaten 
to wreck Miss Day’s marriage to 
Taylor. 

“He’s doing what I’m accus- 
tomed to doing in my roles, chas- 


ing somebody else’s’. wife,’ 
laughed Taylor. 
“Do Not Disturb” was pro- 


duced by Aaron Rosenberg and 
Martin Melcher and directed: by 
Ralph Levy from a screenplay 
by Milt Rosen and Richard 
Breen. 


DORIS DAY stars in the roman- 
tic-comedy, “Do Not Disturb,” 
in CinemaScope and DeLuxe 


Color at the Theatre. 
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Italy's Sergio Fantoni 
in ‘Do Not Disturb’ 


There is a handsome, debonair 
Italian actor working in Holly- 
wood these days who candidly 
admits he is much more fascin- 
ated by Los Angeles architec- 
ture than by American women. 

“T do not mean to offend your 
ladies,” says Sergio Fantoni, 
who is co-starring with Doris 
Day and Rod Taylor in “Do Not 
Disturb,” a 20th Century-Fox 
comedy in CinemaScope and De- 
Luxe Color opening ...... at the 
See sees Theatre. 

“American women are lovely 
and feminine. It’s just that be- 
fore I became an actor I studied 
architecture, and it is my second 
love, My first is my wife.” 

Fantoni, who ranks second in 
popularity only to Marcello Mas- 
troianni with Italian filmgoers, 
made his first American film op- 
posite Paul Newman in “The 
Prize.” Then, before commencing 
work on “Do Not Disturb” ap- 
peared with Frank Sinatra and 
Trevor Howard in “Von Ryan’s 
Express.” In Italy, he has starred 
in 18 films. 

Fantoni probably will never 
have to rely upon architecture 
to support his family. Since turn- 
ing his attention to acting, after 
receiving his college degree in 
Architecture, he became stage- 
struck and has remained so ever 
since. Although he still has a 
sharp eye for a nice architectural 
detail, he plans to continue act- 
ing in films, although he thinks 
he’d like to work a little less. 

“Actually,” he says, “I think 
I have been making too many 
films. It is nice to make money, 
but a man—especially an Italian 
man — likes to have time to 
enjoy spending it.” 

Fantoni hopes some day to de- 
sign a home for his family in 
California. If his career in 


American films continues at its 
current pace, 
soon. 


that should be 


ROD TAYLOR co-stars as Doris 
Day’s husband in “Do Not Dis- 
turb” in CinemaScope and De- 
Luxe Color at the...... Theatre. 
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Satin Accessories 


Special three-piece streamer, size |5 feet, 
$21.50 each. Deluxe Sectional Valance, $2.15 
per running foot, minimum order, 10 feet. 
Usher's Badges, 50 cents each, 9’ x 12' Flags 
or Wall Banners, $80.00 single-faced or 
$145.00 double-faced. In U. S. order directly 
from National Screen Service. In Canada, 
order from Consolidated Theatre Services, 
120 Wellington St. W., Toronto, Ontario. All 
Satin Accessories are produced by the Na- 
tional Flag and Display Company, 43 W. 2|st 
St., New York, N. Y. 
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